
As both of my daughters pack 
for college, preparing to 

empty the nest, I’ve been busy 
preparing for my next project. 
As I take measurements, lay out 
parts, and cut joints, it strikes 
me how much building projects 
in our shops is akin to rais-
ing children in our homes.

As we do with our children, we 
can’t help but imbue our projects 
with a certain amount of ourselves. 
We strive to incorporate beauty, 
integrity, strength, and stability 
into our tables and chairs and cab-
inetry. Wielding the tools we have, 
we make the best decisions we can, 
some based on experience, others 
driven by gut instinct. Along 
the way, of course, things don’t 
always go smoothly. Wood often 
misbehaves, requiring patience 
and finesse on our parts to make 
things come together (since force 
seldom works). And we certainly 
make our share of mistakes that 
we just have to do our best to 
repair. But we persevere, hoping 
our building techniques are sound 
and that our work will prove 
itself worthwhile in the world.

On the pages ahead, you’ll find 
plenty of projects to parent from 
a mere notion to a piece with pur-
pose. Take the Murphy bed 
(p. 38)—a perfect solution for a 
family in flux. One minute, it’s 
an office, and the next it’s a place 
for visiting college kids to crash. 
Count the minutes until the kids 
leave again with a Craftsman-style 
wall-hung clock (p. 32). Its design 
features decorative coves and steep 
bevels cut at the table saw (p. 26). 
Learn other valuable techniques 
and have fun while doing it with 
the fridge magnet project (p. 22), 
which is also a great starter for 
fledgling turners. For younger kids 
who need a boost, build the simple 
Shaker-inspired step stool (p. 48).

As for me, it’s time to relinquish 
the two projects I’m most proud 
of. As my daughters set out into 
the world, I can only hope that 
my best work will thrive and 
do good work of its own. n
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Safety First! Working wood can be dangerous. Always make 
shop safety your first priority by reading and following the 
recommendations of your machine owner’s manuals, using 
appropriate guards and safety devices, and maintaining all 
your tools properly. Use adequate sight and hearing protection. 
Please note that for purposes of illustrative clarity, guards and 
other safety devices may be removed from tools shown in 
photographs and illustrations in this publication.

Sending our work 
into the world

We love hearing from readers! And there are all 

kinds of reasons to get in touch with the crew at 

Woodcraft Magazine. Check out the details below.

General information: 
4420 Emerson Ave., Suite A 

P.O. Box 7020 

Parkersburg, WV 26102 

800-542-9125

Share a slick tip to win cash or a prize. 
Here’s your chance to help someone become 

a better woodworker and get rewarded for the 

effort. Published tips become the 

property of Woodcraft Magazine.

Email us at tips@woodcraftmagazine.com and 

put “Tips & Tricks” in the subject line or visit 

woodcraftmagazine.com, and click on Contact.

Important: Please include your phone number, 

as an editor may need to call you if your 

trick is considered for publication.

Have a tough woodworking question? 
We’ll do our best to find the expert and provide the 

answer. Email us at editor@woodcraftmagazine.com 

and put “Expert Answers” in the subject line.

News & Views: 
This catch-all column is where we do our best 

to correct mistakes, publish feedback from readers, 

and share other noteworthy news items. It’s easy to 

participate in this discussion. Just email us at 

editor@woodcraftmagazine.com and 

put “N&V” in the subject line.

Submit an article idea: 
Do you have a story idea? We’d love to hear about it. 

To find out how to submit an article, email us at 

editor@woodcraftmagazine.com and put 

“Submission” in the subject line.

Share photos of your projects: 
We’d like to see what you’re building. To show off your 

work send your photos to editor@woodcraftmagazine.com, 

or find us on social media.

Share your ideas.
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